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Cultural Effects on Design Reseach Practice
Changes and perceptions about design research as a field within and outside an organization. The expansion of design research.

Data Collection Methods (Crowd sourcing and Co-Creation)
Leveraging from new technologies and social behaviors to collect data. (eg: DSCOUT, Gravity Tank)

Data Analysis
New methods of data analysis and customer segmentation using technologies. Relevance of using qualitative and quantitative data to
generalize insights.

Handing of Data
Converting data into opportunity areas, platforms for innovation and strategic directions. How to conducct research for abstractions
and definites.

Topics and Talks
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d S c D u t capture user experiences in context and in the moment

with dscout, a new mobile research service from
gravitytank.

Time Conscience Research Methods

e Gathering data over a longer span of time: dscout (Gravity Tank) is an application
that uses crowd sourcing to collect information. Once the required research criteria
and quota is uploaded participants will upload their videos (i.e., similar to YouTube )
to provide insights. This application also helps in initial sorting of the collected data.

e Techniques to directly tranfer onsite research data to clients (video ethnography).

T —— S ——— [ —— minutes
frequency and length ask specific guestions for email that prompts them
each snippet to download an app.
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3. Make it a reliable and repeatable

Design for Pricing; Pricing for Perceived Value

(Case Study: HP Tablets)
e Target: Compete with iPad with pricing strategy and offerings.
e HP laptops sold for $499. They launched their tablet at the same price.

Interesting Talks

Design for Pricing: Behavioral Economics and Analytics in Design
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Right Methods for the Best Approaches

e Differentiate between Marketing Research, Design Research and Advertisement Research.
e Adapt materials and questions for the design intent and method.

e Trust and verify the data.

e Use the right kind of tools for data gathering.

Interesting Talks
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Direction for Design
DemgmnfJr tor the adoptlon curve

Depending o | far an innovarion |/
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Based on user types, the method of research will change.

® Innovators: Collaborative Ideation, Co-creation, Open-Source Innovation.

® Early adaptors: Contextual Interviews, Narrative Analysis, Semiotic Analaysis.

e Early Majority: shadowing, Activity Analysis, Need Analysis.

e Late Majority: Usability Testing, Competitive Intelligence, Value vs Price Testing, Focus Groups.

® Laggards: Scan Resale Market, Customer Service Logs, Social Media Scans, Hackers.
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Research for Strategic Directions

e Open Source Platforms
e Roadmaps
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Discussions and Questions
(Seated from left: Marriott, E-commerce, Kickstarter, Sapient)

Main Topic of Discussion
Benefits of co-existence of qualitative and quantitative research. Qualitative will find the real
insights, and quantitative will help to validate and generalize the hypothesis.

e TV

Design for Pricing: Behavioral Economics and Analytics in Design
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Discussions and Questions
(From left: Business Week, Ideo, Kaiser Permanente, NBBJ)

Main Topic of Discussion
Organic nature of design research and product development. Relevance of prototyping in the

earlier stages of design.

Design for Pricing: Behavioral Economics and Analytics in Design
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